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Client Backo

NeoFertility is a fertility clinic based

The Clinic is led by Dr. Mmaselemo Tsuari, a G

Endoscopic Surgeon with over 20 years experience who cares [
-~ and their path to parenthood through assisted reproductive technc

NeoFertility believes parenthood is a human right and, to this eno

N EOFERTI ' all their combined experience, knowledge and treat Bt o their
E journey to parenthood. Offering services relatec gy, € ertility,
ndoscopic surgery, NeoFertility has establi a ‘one stop shop’ for all

both men and women would need in ord e.
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increasingly turning to o
treatments.

NeoFertility did have an existing website, but it was
outdated, difficult to navigate, and lacked clear messaging abo

On top of that, the site had several technical issues, including poor SEO
security vulnerabilities, slow loading speeds, and a lack of clear calls to o
itors to book consultations.

that the clinic’s online presence was holding i uri appro
hensive review and digital strategy to turn into an effective



Our Solution
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e The site’s load times were

Armed with these insights, we developed a phased ap
redesign, focusing instead on targeted, strategic and high-impact ¢
e SEO Enhancements: We conducted in-depth keyword research bas

< D NeoFertility wanted to attract. We optimised page titles, meta descriptions, h
Al page content to include these targeted terms.

C Y I ”\JG ntent Refresh: We rewrote key pages to better communicate NeoFertility’s
, ensuring the content spoke directly to the client personas we develop
sessions.
tural Improvements: We updated images to r
rer calls to action across the site, quid
e clinic directly.
s: We streamlined the navigation to make it easier
ts, and the booking also simplified the ¢ ge to
e inquiries.
up the si
rall site secu "
My Business O ation: To strengther},locel SEO, we audited and optimis
My Business listing, ensuring accurate busi information, photos, and service
encouraging patient reviews.

hy, a
ri during

modern, welcoming look. We
to book consultations, request

, removing outdated plugins and
g

ities to i



In addition to the website impra
focused on attracting the right clien
ideal client personas. These personas shaped
recommendations.
The marketing strategy also included:
e Recommendations for local SEO efforts to capture patients searching
surrounding areas.
International positioning, highlighting NeoFertility’s specialised treatments
h Africa for advanced fertility care.
content ideas to support future blog posts, patie and
ilding trust and improving search rankings.
g strategies that follow out of the box solut rketing problems.




The Resulis

l ? Stronger Local Presence:
| strategy, Neo Fertility saw an incr
Google.

Total Clicks increased by 356%

Click Through Rate improved by 200%
Impressions increased by 105%

Google Ranking improved by 15 places.
Better User Experience: The improved navigation, clearer messaging,
elped create a more professional and reassuring online experience for p
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